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purposeful

Purposeful is our approach to solving 
problems. It’s a stake in the ground 
that everything we do will be only what 
you need, simple.

Bold 

Bold is an attitude. It’s our rebellious 
sense of confidence. It’s a belief in 
our decisions. A direct approach in 
communication. It says something 
when designing a product.

passionate 

Passion is the fuel that motivates us. 
It’s the spark of an idea that creates a 
connection to our souls. It’s personal.
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Our Brand Beliefs inform how we make decisions.  

With a firm grasp of who we are, we take calculated 

risks that tie into our passions.
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define the unseen

Great products come from the unseen and 
undefined problems that exist all around  
us. We take a closer look at markets and 
user needs to define truly epic experiences.

function is King

Function gives shape to our solutions. It  
builds the form that communicates how to 
use it. Function is simple and intuitive.

design for our medium

We are digital age craftsman. From software 
to hardware our mediums change, but  
honesty drives us to find new ways to use  
the material at hand.

everything Just Works

When things just work, it’s unexpectedly 
delightful. We strive for the lack of 
instructions. For a design that reveals it’s 
layers as needed.

simplicity needs nothing

It’s modern. Approachable. There is no 
clutter to the experience. Our products are 
stripped down to the bare experience, and 
it’s beautiful.

attitude life and richness

Our lives are full of personality. It’s what 
makes us unique. Our products are no 
different, they will help you say something 
about yourself.
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Experience Design Principles are the foundation and 

personality of our products.
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engagement is King

We care about the relationships we have 
with our customers. Conversation and 
interaction help them form a bond with  
our brand. Engage their senses with 
impactful experiences.

clear information Hierarchy

With grids, comes clarity. Using type, imagery, 
space, and structure we make complex 
stories digestible and light.

simple Honest direct

Customer’s lives are cluttered with  
messages. Our graphics, our messages will  
be light, consumable, and rewarding. No  
fluff necessary.

type is impactful

Type is beautiful. It’s bold. It has  
something to say. Let it stand tall and 
 grab your attention.

tension creates attitude

We are modern, clean, and simple, but we 
have attitude. Use tension to challenge the 
status quo.
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The Communication Design Principles are  

the foundation and personality of how we talk 

 to customers.
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